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US Real-Time Bidding (RTB) Digital Display Ad Spending,
2010-2016
millions, % change and % of total digital display ad spending

57.059.9

1M/2B

2010 2011 2012 2013 2014 2015 2016

Bl RTE digital display ad spending M % change
% of total digital display ad spending

Note: includes alif display formats senved o all devices
Source: eMarketer, Nov 2012
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Million campaign online

SEDSP
S5HmRSSPRIE | F
’ .0
‘0
o~ OQPS 31000
E%DSP | o .,
5GooglelBFNDSPIIE | w
QPS:25,000
S2/DSP | :

STencent ExchangeddiE |

: QPS:18,000
Sk DSP i :
SRSk -
ERFEMIFMCGSRAL |

S&EDSP :
SRR .
FFortune 10 Sk |

QPS:12,500

§ADSP | :
SAdX3HHE | -
FRDSP ; : o
STanxxj# | :
o | | QPS$:3.000
Tanx k&% : O
o QPS:1,000

QPS:500
2012.03

2011.10

2012.05 2012.07

2012.08 2012.08 201212 2013.01 ARARYFFH

wWWww.ipinyou.com




Winning Rate ‘le
Clickthrough Rate
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Conversion Rate
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Figure 1. The logistic function, with z on the horizontal axis and f{z) on the vertical axis
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Manage Your Audience
ADigital
ACentral
ASmart
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Audience Management

Access control & data security

Tag Management (optional)
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Audience Analytics in realtime

Audience buying (notjust RTB)

Look-alike Audience finding
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qgaColumbia

Sportswear Company.
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Precision

Feature selection
Classification algorithm
Chinese word segmentation
Training Data size
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Freshness

Realtime data
Parameter time delay
Hourly manual classification
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Futures
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